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2015 CAMPAIGN OBJECTIVES

Awareness

Exploration

AWARENESS

Increase
Discover
Boating brand
awareness

Think about
boating

EXPLORATION

Increase boating
as a lifestyle
priority

Explore
boating

CONSIDERATION

Drive
manufacturer
referrals

Consider buying
a boat

Consideration/

Shopping

Discover Boating
hands off to
boat brands
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OUR DOCUMENTARY
SERIES CELEBRATING
LIFE ON THE WATER

Long- & short-form web videos

Real boaters from all walks of life,
geographies & ethnicities

Captures the emotional value of boating —
why it's worth it

Watch the Stories of Discovery videos
on DiscoverBoating.com




INTRODUCING TWO NEW STORIES

Ashley Rae
Ottawa, Canada

Angler and blogger who shares her
love of fishing and being on the water

The Norwitch Family
Miami, Florida

Saltwater fishing family shares how
boating provides a bond for their family

Watch the Stories of Discovery videos on DiscoverBoating.com




JAKE OWEN:
BOATING

AMBASSADOR




JAKE IS A PROMINENT & NATURAL
BOATING STORYTELLER

« Building on momentum from 2014

* Opening for Kenny Chesney’s BIG REVIVAL TOUR

« Jake’s social reach up 50% over 2014

% Discover Boating

Want to wakesurf like @ jakeowen? Check
out his tips in our latest blog post:
bit.ly/1zPC2Wz e

Jake Owen

WITH SPECIAL GUESTS
JAKE OWEN

ano CHASE Rlcé



JAKE HELPS US SHARE BOATING
WITH MORE PEOPLE

On-the-water experiences with media and Jake’s fans
Social content to spark boating engagement and sharing

In-tour branding and Jake’s Stories of Discovery video

Emails, blogs, tour advertising, JakeOwen.net




PR: GETTING MEDIA ON-THE-WATER

» Hosting top-tier press on boats
* Proven way to educate and inspire stories
 Summer Boat Camp

» Individual and custom experiences




SOCIAL INFLUENCERS & BLOGGERS

« Working with 50+ online lifestyle, parenting & Millennial social
Influencers / bloggers

* Blogs rank high for trust, influence and popularity
« Sharing boating’s benefits, personal experiences & on-water photos

 Driving traffic to DiscoverBoating.com & tagging Discover Boating
social channels for maximum reach
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ENGAGING NEW AUDIENCES VIA
SOCIAL MEDIA

* Unique, share-worthy content
* Join conversations

* Social media as PR: Capitalize on stories, trends
and pop culture moments
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7 Discover Boating t3 Randy Moss retweeted {
.ahoyaZapacer @Paul_George24 loved the M Spandan Daftary @Spoon33 3d
whole ©pacers team fishing before game tackle box thanks to @discoverboating
5? Trip's on us. #straightbasshomie
‘ pic.twitter.com/8I0Q3MRzDe

Discover Boating Offers to Take Entire
Indiana Pacers Team Fishing

By Adam Fromal, Nationa! NBA Feotured Columnist

EETREE s




A NEW OPPORTUNITY: (@) Jnstagram

* 302 million users worldwide, 53 million in U.S.

* 35% of users are ages 25-34

o ) 209 1412 738
e 70 million+ photos and videos shared each day m

Edit Your Profile
. o : : : -
Discover Boating is creating new, unigue video R

Content Officlal account for all things boating & fun on the

water, Tag your Instagram photos using

#DiscoverBoating to give us permission to repost
ciscoverboating

www.discoverboating.com




PAID VIDEO: INSPIRE POTENTIAL
BOATERS ON SOCIAL CHANNELS

’//i Discover Boating (@discoverboating

Justin Caskey didn't et cancer keep him off the water—or the wakeboard.
Check out our short video to watch his inspiring tale of determination.

HIS love ot the water helped him heal



PROMOTED POSTS WILL HELP US
ENGAGE OUR FANS AND BEYOND

facebook.

Cwikker

% Discover Boating

Posted by Lisa Sullivan Dick [?] May 6 at 10:30am - Edited [?] ¥

We'll take a few doses, please ©

79 553G All You Need Is Vitamin Sea
—r—_

106,688 people reached Boost Post

Unlike Comment - Share

7 Discover Boating, Mary Potvin, Michelle Gabriel, Jon Hudson and Most Relevant ~
4 530 others like this.

&> 342 shares



BRINGING
OUR
CONTENT

FORWARD:
PAID MEDIA




WE WILL DELIVER OUR STORIES VIA
10,000 WEBSITES

Sites like:
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EYEWITNESS NEWS
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PROVIDING A BRIDGE BETWEEN
AWARENESS & BOAT OWNERSHIP
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WEB SEARCH DRIVES CONSIDERATION
OF BOAT OWNERSHIP

Step 1. Search and
Display drive traffic to
the Boat Selector.

Step 2. The Boat Selector
guides people to their
ideal boat type.

Step 3. Boat detail page
encourages people to
explore brands via links or
dealer contact.

Google
OINg

YAHOOQO!

G()‘\ )SIC
Display Network

Manufacturer Referral DBLS Prospect
(people who visit a
manufacturer website)



REFERRALS &
REPORT CARDS

Boat Manufacturers:
Quarterly report cards will soon be
delivered to your inbox
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October 1, 2014 1o (date)
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Discove Bowing
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WATCH AND LEARN
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TOOLS YOU CAN USE

Videos inderactive Tools Printabie Checxists

m ln wwnw al
Internctive tools »




REFERRAL RESULTS TO DATE:
ON TRACK FOR SUCCESS IN 2015

1.2 Million 126%
Manufacturer Referrals Increase from
FY 2014

U

Note: Reporting period from 1/7/15 - 3/29/15.



HOW TO GET

INVOLVED




PUT DB TO WORK FOR YOU
OPTIMIZE YOUR WEBSITE

Manufacturer Listings
drive traffic to your site " -
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PUT DB TO WORK FOR YOU

UTILIZE FREE MARKETING CONTENT

Promotional Materials

Web Content:

Videos

Logos

discover
BOATING.

[ WELCOME 2 WATER |
——mmy—"

3

4 Door Window Clings

W Bumper Sticker Pack
W Windshield Sticker Pack

W Welcome to the Water Continuous
Loop DVD for Video Displays

W Stories of Discovery
| Good Run Video

| Boating Guy Videos

W Discover Boating
Commercials

Download these Discover
Boating logos to be placed
on your web sites or your
print materials. Click for

Logos

Interactive Tools

COAN CALCULATON

Facts & Figures

| Boat Loan Calculator

W Cost Comparison Tool
9 Spousal Conversion Kit

W Take Me Fishing
Hotspot Map

Our Statistics and Research
department provides
members with the latest
boating industry forecasts,
market data, research and
trends. Review Facts &

Figures



VIDEO VAULT: EDUCATIONAL HOW-TO’S

WATERSPORTS:

HOW T0 TOW

LIKE A

PRO

5 TIPS EVERY
SALTWATER

ANGLER
L SHOULD KNOW._

| | ‘ LAUNCH & RELOAD
YOUR BOAT
- . LIKE A PRO
o] (2] Wy~e R q

Boat Types
™ - I§e. ]5o 1



PUT DB TO WORK FOR YOU
JOIN THE CONVERSATION




QUESTIONS?

Armida Markarova — amarkarova@nmma.org

Ellen Hopkins — ehopkins@nmma.org




