THE PRODUCT:

Boat Show Exhibitor Magazine is a
high quality quarterly publication
dedicated to helping marine exhibiting
professionals produce measurable
results. Published by the world's largest
marine trade association, each issue
features case studies that highlight
successful exhibits, display tips, sales
and marketing tools, and ideas that
work from show experts.

We go inside and outside the industry

to bring our readers the information they
need to achieve measurable results.

THE CONCEPT:

Boat Show Exhibitor Magazine is a
valuable resource for companies that
want to reach a highly targeted
audience of marine industry
professionals: dealers, manufacturers,
show exhibitors, and distributors.
Advertising in this publication is a cost-
effective way to deliver your message in
a medium that highly qualified people
are likely to see, believe and remember.

No one in the U.S. has better access to
the industry's key decision makers than
the industry that represents them;
NMMA represents 85% of the
recreational boating industry.
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READER PROFILE:

Boat Dedlers
Boat & Engine manufacturers
Accessories manufacturers

Marine retailers, Marine services, Marine wholesalers

Are presidents, CEO's or owners

MEDIA KIT WWW.BOATSHOWEXHIBITOR.COM

For advertising opportunities please call Raquel Shirey 847-441-4122 email raquel@trmgllp.com
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